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Navarro Correas Sizzle Video: 2 minutes 
 

 Visuals Description Verbiage/Answers We’re Trying to Get Music (all copyright-
free) 

Section 1 
Intro/Montage  

Montage of photos/video on Argentina, in general; 
native dancing? landscapes, Andes mountains, falls, 
visual text 

Argentina is known for . . . Mountains, deserts, forests, Iguazú Falls waterfalls, 
the tango, music, soccer and . . . wine 

exciting Argentinian 
music 

Photos/video that would accompany these facts, 
visual text 

A few Argentina 101 facts; possible 
voice from interview with an 
introductory statement; could cut in 
and out from individual speaking 
while montage plays 

 Argentina 5th largest wine producer in the world 
 Big on quantity: Argentinians consume 90% of 

the wine they produce 
 Malbec is the flagship grape for Argentina, as it is 

for Navarro Correas 

Section 2 
General 
Message 

Logo, bottle shots, wine labels, visual text How does Argentina rank in terms 
of production? 

Navarro Correas is the leading Argentinian brand 
imported to the US 

exciting mainstream 
US music 

Footage of interview subject/principal and visual 
text 

How does Argentina rank in terms 
of US sales? 

Hot category for US: Argentinian wine is the 
second fastest-growing import 

Footage of interview subject/principal and visual 
text 

Does Diageo own any other 
Argentinian brands? Navarro Correas is our ONLY Argentinian brand 

Section 3 
Growing areas 

N.Z. country map: first full shot of country, then 
zooming in to Mendoza area; Footage of Mendoza 
and beautiful landscapes, visual text 

Please discuss the main growing 
areas for Navarro Correas wines, 
the terroir, and what it is about the 
region that is ideal for the grapes 
you produce? 

Mendoza is main growing region; terroir: high-
altitude, hot climate, wide diurnal temperature 
swing; high altitudes produce more concentrated 
flavors and density of structure in the wines; try to 
get other effects of terroir 

sedate Argentinian 
music 

Footage of Lujan de Cuyo and Valle de Uco, visual 
text 

Lujan de Cuyo and Valle de Uco – best areas 
within Mendoza, where grapes are sourced 

Section 4 
Interview 
w/Principal & 
winemaking 
discussion 

Footage of principal during interview at the 
production facility in Godoy Cruz or visitor center, 
or in vineyards planted on the property; some B-roll 
of principal walking or driving 

Principal discusses his own and the 
winery’s background We don’t have this info – whatever you can get. 

sedate Argentinian 
music 

Footage of production facility in Godoy Cruz, 
winemaking equipment, winemaking activities, 
barrel room 

Discussion of winemaking 
processes by winemakers: Celia 
Lopez (specializes in white) and 
Miguel Navarro (specializes in red)

Reds from the Colección Privada tier are all 
processed the same way as each other; the two reds 
from the  Alegoría are processed the same way; the 
single Ultra tier wine is processed yet another way; 
see tech sheets; generally, take what the winemaker 
gives you, with a reasonable number of specifics 

 = must-haves 
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 Visuals Description Verbiage/Answers We’re Trying to Get Music (all copyright-
free) 

Section 5 
Wine Tiers 

bottle shots; footage of people drinking wine, visual 
text; cut-ins of principal/winemaker 

Colección Privada, comments by 
winemaker 

6 wines; general philosophy of selecting and 
blending the best wines of each vintage using prime 
Mendoza zones; preserve varietal identity 

a bit more upbeat 
Argentinian music 

bottle shots; footage of people drinking in VIP 
tasting room? visual text; cut-ins of 
principal/winemaker 

Alegoría Gran Reserva, comments 
by winemaker 

2 wines; to produce exceptional wines, choose best 
vine-growing regions and identify the most 
interesting types of soil, topography, microclimate 
and people unique to each site 

bottle shots; footage of people toasting, visual text; 
cut-ins of principal/winemaker ULTRA, comments by winemaker 

1 blend of Malbec, Cabernet Sauvignon and 
Merlot; create the very best out of each harvest; if 
the quality is not adequate, the ULTRA will not be 
made; limited edition 

Section 6 
Visitor Center 

Footage of tasting room, incl people partaking Tasting room comments Number of visitors annually, and whatever else 
they want to say 

sedate Argentinian 
music 

Footage of VIP room, incl people VIP room comments Whatever they want to say 

Footage of auditorium and any activities Auditorium comments Whatever they want to say 

Footage of wine bar, incl people Wine bar comments Whatever they want to say 

Footage of wine shop and close-ups of cool 
products Wine shop comments Whatever they want to say 

Section 7 
Concluding 
message 

More beautiful landscapes, beauty wine shots, 
people drinking wine, visual text 

Possible voice from interview with 
a concluding statement; could cut in 
and out from individual speaking 
while visuals play 

exciting that Diageo now has exclusive rights to 
market & distribute to catapult the brand in the US; 
emphasis on quality; the international press has 
frequently highlighted the extraordinary prestige of 
Navarro Correas Winery, and praised the quality of 
its wines 

exciting Argentinian 
music 

 


